


6.2: Become the preferred destination for wine-related tourism. 

6.3: Diversify tourism destinations beyond wine.

6.4: Market and promote McMinnville.



Tourism as an Economic Driver

$119.6M in tourism spending (Yamhill Co.)
+ 49.5% since 2010!

1,800+ tourism industry jobs (Yamhill Co.)
+ 50% since 2010!

Wine Industry:  $5.6B statewide economic impact, 7,625 jobs,
$215M in earnings

Tax receipts of $295,882 (City of McMinnville)
+ 41.7% since 2015!



Lodging Demand
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Vacation Rental Demand Increase:
Hotel Demand Increase:

+69.1% YOY
+19.3% YOY



Economic Development

Destination Management

Communications 
& Promotions

Destination 
Development



Branding &
Land of Plenty 

Campaign

















Travel Oregon Tourism Marketing Award



Media Relations



McMinnville in the Media
July ‘18 – April ‘19:

Earned (Unpaid) Media Impressions:    4,603,000
Earned (Unpaid) Media Placements:     203
Hosted Media Guests in McMinnville:  30



New York City Media Activation
Event Media Guests: 30+ Day-of Impressions: 60,000+

Devorah Lev-Tov: Jetsetter, Forbes, Travel & Leisure
Media Guests Who Then Came to McMinnville: 

Jillian Kramer: Food & Wine, Glamour
Alyson Krueger: NY Times, Robb Report



Destination Development
Outdoor Recreation

Arts & Culture
Agritourism
Group Sales



Cycling Route Microsite



Art Walk: Gallery & Public Art Map



Group Travel Sales Efforts

Familiarization Tours for Event Planners

Host Visiting Tour Operators

Pitch Regional Organizations on 
McMinnville Event Assets

Add-on Stays for Portland Conferences

Event Planner Database



Regional Effort
Coordination



Seattle Market Alignment

SEATTLE



Fiscal Year 2020
Budget



General 
Administration

19%

Marketing & 
Development

81%

General Administration:

Marketing & Development:

Total Budgeted Expenses:

$158,059

$685,088

$843,143

Total Estimated FY20 TLT Revenue  $1,256,349

Visit McMinnville Budgeted 69%  $866,881
City of McMinnville 31% $389,468



Advertising
51%

Media Relations
13%

Content Creation
11%

Group Sales
10%

Website Development 
& Maint

7%

Collateral
3%

Travel & Meals
2%

Special Projects
2%

Trade Shows/Conferences
1%



thank you
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