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STRATEGIC PRIORITIES

The following strategic priorities require special focus by the City in the next fifteen years. In order to move

McMinnville toward its Vision, the City believes it will need to mcke disproportionate investments in time and
financial resources in these areas.

ECONOMIC PROSPERITY

é Provide economic opportunity for all residents through sustainable growth
across a balanced array of traditional and innovative industry sectors.

6.2: Become the preferred destination for wine-related tourism.

6.3: Diversify tourism destinations beyond wine. oa®
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6.4: Market and promote McMinnville. [



Tourism as an Economic Driver

$119.6M in tourism spending (Yamhill Co.)
+ 49.5% since 2010!

1,800+ tourism industry jobs (Yamhill Co.)
+ 50%0 since 2010!

Tax receipts of $295,882 (City of McMinnville)
+ 41.7% since 2015!

Wine Industry: $5.6B statewide economic impact, 7,625 jobs,
$215M in earnings
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Economic Development

\

Destination Management

/\

Communications Destination
& Promotions Development
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ITC Caslon

William Caslon released his first typefaces in 1722. Caslon’s types were
based on seventeenth-century Dutch old style designs, but were much
more delicate and interesting. Benjamin Franklin hardly used any other
typeface. The first printings of the American Declaration of
Independence and the Constitution were set in Caslon.

FRIENDLY

Cooper Black

Not many typefaces can represent an era just by being set on a page as
well as Cooper Black represents the 1970's, but its bubbly charm has
allowed it to endure for decades in a variety of design applications.

HONEST

FRIENDLY
ELEGANT
HONEST
Clarend
FRIEMDLY

ELEGANT
slor

- Helvetica

FLEXIBLE

FLEXIBLE

The aim of Helvetica was to create a neutral typeface that had great
clarity, no intrinsic meaning in its form, and could be used on a wide
variety of signage.

HONEST

Clarendon

Clarendon holds the distinction of being the first typeface to actas a
bold face for emphasizing text, which lead it to become a popular wood
type. Clarendon is commonly associated with ‘WANTED' posters of the
Old West. It was also used on U.S. National Park Service road signs.

HD-.N E:S T
Cospar Slac ey
EL! E.ﬁ ANT
HDN.ES‘I'
.FRIE.NDI..V FLEX.I.I.E
ELEGANT



Visit
McMinnville




_ s ol
y. \ Sﬂlﬂﬂ fown, McMinnville.
but with, like,

lots of stuff'to do.

| B

Visii
MeMinnville

g OIY Ba

Crushing it since the “70s.  HMinovine




|f ||

;I| i_.‘-r'l"."

C Our v¢rsmn of
— agirl’s Weekend
= might look
‘a httle dﬂferent.

Visit _
MeMinnville



Ridiculously
accommodating
accommodations. ,

Paint the town red.
Or white. Or whiskey.
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Travel Oregon Tourism Marketing Award
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Media Relations



McMinnville in the Media

July ‘18 — April “19:
Earned (Unpaid) Media Impressions: 4,603,000
Earned (Unpaid) Media Placements: 203
Hosted Media Guests in McMinnville: 30

Irave




New York City Media Activation

Event Media Guests: 30+ Day-of Impressions: 60,000+

Media Guests Who Then Came to McMinnville:
Devorah Lev-Tov: Jetsetter, Forbes, Travel & Leisure
Jillian Kramer: Food & Wine, Glamour
Alyson Krueger: NY Times, Robb Report
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Destination Development

Outdoor Recreation
Arts & Culture
Agritourism
Group Sales



Cycling Route Microsite

McMinnville Muddy Valley Wine

McMinnville Area Interactive Cycling Routes Map
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- s 4 i = B e | Named after the Muddy Creek that flows through the area. this route will take you into the heart of the
! 4 : ’ i o MeMinnville American Viticulture Area (AVA). Stop in at wineries like Maysara to learn their history, or just

enjoy the slight hills (and views) of the rolling vineyards.
(55) RIDE
-’ WITH GPS

*‘- = t
=t
v J
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Attractions

Wineries Breweries Lodging



Art Walk: Gallery & Public Art Map

= OUTOOOR SCULPTURES & MURALS 2 +  MCMINNVILLE ART GALLERIES & STUDIDS -

(@ GARDEN RABRIT @ THE GALLERY AT TEN DAKS 8o1 5 Baker Sureet

@ REACHING KNOWLEDGE @ FIRE'S EYE POTTERY 19015 SW Muddy Valley Road
@ THE THINKER ‘BODKER T. FROG @ MASON-RIVERA SCULPTURE GARDEN & ART GALLERY
@ LILY POND zogol Caleb Payne Road

& DREAMS @ LINFIELD COLLEGE [NIL5 LOU § LINFIELD GALLERIES]
,@ BOOK WORM James F. Milter Fine Arts Center, goo SW Baker Street
@ THREE WIND SCULPTURES @ LIDUID LIGHT GLASSWORKS 205 SE Baker Sireet

@ T @ EAGLE'S NEST ARTISAN STUDID 203 ME Third Street
@ BASALT B GLASS SCULPTURE @ MARILYN AFFOLTER FINE ART GALLERY 225 NE Evans Street
40 [OURTSHIP DANCE @ CURRENTS BALLERY 532 ME Third Street

@D UNCONDITIONAL @ THE RJ STUDID GALLERY 546 NE Third Streer

& roucan @) JOHN STROMME ART GALLERY £1g NE Third Street
43 HARVEST FRESH MURAL @ THE BLUE DUAIL 701 NE Third Street

@ 'WORDS ON THE WEATHER @D ZACH HIXSON STUDID 627 ME Fourth Street

45 ANCIENT DAKS

48 BENJAMIN FRANKLIN

@ LADY MCMINNVILLE MURAL
i@ L0k 0P

@ MIRACLE EROW

@0 CHEVAOLET AD MURAL
@ EXPOSE TIME

83 LOVE SCULPTURE

@8 TREAT BLUE

B4 WWI MEMIRIAL

@5 ABRARAM LINCOLN

@& CONICAL ETUDE Y

@0 WWII MEMORIAL ‘THE HELMET HERD'
@8 STONE DANCER

29 FLY WITH THE SUN

&0 SOPER FOUNTAIN

Prime selfie cpportunities! @@ Lody McMinnuile, mural & phota by Ashley Hope

Q OUTDOOR ART WALK LOCATIONS

9 ART GALLERIES & STUDIOS

e FREE PUBLIC PARKING

a

by |ames

« lustrania

@ ELECTRIC VEHICLE PARRIMNG

FOLLOW ME TO THE

GRANARY DISTRICT!

Map & Cove



Group Travel Sales Efforts

—amiliarization Tours for Event Planners

Host Visiting Tour Operators

Pitch Regional Organizations on
McMinnville Event Assets

Add-on Stays for Portland Conferences

Event Planner Database
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Regional Effort
Coordination



Seattle Market Alignment

) i

WILLAMETTE MCMinﬂ‘/ille

TRAVEL . OREGON
VALLEYWINE

SEATTLE
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Fiscal Year 2020
Budget
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General Administration: $158,059
Marketing & Development:  $685,088

General
Administration
19%

Total Budgeted Expenses: $843,143 Marketing &

Development
81%

Total Estimated FY20 TLT Revenue $1,256,349

Visit McMinnville Budgeted 69%  $866,881
City of McMinnville 31% $389,468
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Trade Shows/Conferences
1%

Special Projects
2%
Travel & Meals Y
2% Collateral .
3%

\
4

Website Development
& Maint
7%

Group Sales
10%

Content Creation
11%

Media Relations
13%




thank you
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