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Intros 
Nico le  Sa ka i / Fa c t o ry No rt h
Je n  W ick 

Project Goals Overview
Go a ls  o f t h e  P ro je c t
Go a ls  o f t h e  Syst e m
W h y It  Ma t t e rs
De sig n  P ro ce ss
De sig n  De live ra b le s
Co lla t e ra l De live ra b le s
Co n sid e ra t io n s

Agenda for 
Brand 
Presentation

City o f McMin n ville  Bra n d  P re se n t a t io n



3

Th e  Fa c t o ry No rt h  t e a m  h a s  b e e n  w o rkin g  w it h  Visit  
McMin n ville  s in ce  20 16. In  20 18  w e  se t  o u t  t o  b u ild  t h e  s t ra t e g ic  
c re a t ive  p la n  a n d  t o o ls  t o  p ro m o t e  McMin n ville  a s  a  ye a r-ro u n d  
t ra ve l d e st in a t io n . Aft e r re se a rch , su rve ys, a n d  lo t s  o f t im e  
g e t t in g  t o  kn o w  t h e  co m m u n it y, w e : 

➔ De sig n e d  t h e  n e w  b ra n d  id e n t it y p a cka g e  
➔ De fin e d  t h e  b ra n d  vo ice  fo r a ll co m m u n ica t io n  
➔ Cre a t e d  a  se rie s  o f m a rke t in g  ca m p a ig n s t h a t  re su lt e d  in  

m a g a zin e  a d s , b illb o a rd s , ra d io  sp o t s , co m m e rc ia ls , a n d  a  
t o w n  a n t h e m  vid e o . 

W e  a re  p a irin g  t h e  h is t o ric  p a rt n e rsh ip  I h a ve  w it h  Visit  
McMin n ville  (and sincere love for the city ) w it h  Je n ’s  c ivic  
d e sig n  a n d  a ca d e m ic  e xp e rie n ce  fo r t h e  b e st  a p p ro a ch  t o  m e e t  
t h e  g o a ls  fo r t h e  Cit y o f McMin n ville . 

Factory 
North : 
Nicole Sakai
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Jen Wick
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About
W BE Ce rt ifie d  St a t e  o f Ore g o n
MFA Gra p h ic  a n d  In t e ra c t ive  
De sig n
Ad ju n c t  Ed u ca t o r/Me n t o r a t  
P o rt la n d  St a t e  Un ive rs it y, a n d  
P a c ific  No rt h w e st  Co lle g e  o f t h e  
Art s
Art  Dire c t o r, Ore g o n  Hu m a n it ie s  
Ma g a zin e

Design Partnerships (over 6 years)
Re g io n a l Art s  a n d  Cu lt u re  Co u n c il
Cit y o f P o rt la n d
P o rt la n d  Co m m u n it y Co lle g e
P o rt la n d  St a t e  Un ive rs it y
Ore g o n  Hu m a n it ie s
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Bra n d in g , t e m p la t e s , d e sig n  syst e m

P re vio u s  lo g o

Work
Examples
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The Foundation
Project Goals, Design Principles, Design Process, 
Deliverables
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What is a 
Brand

A brand is the personality of an organization (or business). It’s the 
first thing you think of, or how you feel, when you see a logo, 
interact with them, or engage with their services. 

The brand is also their relationship with the public, their 
communication, and can be captured by the images, symbols 
and products of that organization. 

For the City of McMinnville, the product is public service. 
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Project Goals
+ Benefits

Education through Communication
Provide practical information about City services, and what the 
City does for them. 

To Connect & Engage
We want to connect people to the City and create opportunities 
to engage residents from all backgrounds and ages.

Optimize Collateral
We will optimize City communications, with design best 
practices, increasing efficiency, and strategy (digital and print). 

Unity in the Design System
Build a sense of unity between City departments. This cultivates 
a stronger sense of community pride and cohesive sense of 
place throughout McMinnville.
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Benefits of a 
Branded 
Design System

➔ A design system creates cohesion between City 
departments

➔ Tools and templates make it easier to create 
assets and communication pieces

➔ A good design system is recognizable and 
accessible, leading to clearer communication

➔ People respond to good design (clarity and 
resonance). 

➔ Consistency across materials communicates 
maturity, authority, and trust. It expresses unity. 

➔ Good design can engage, inform, inspire and 
motivate.
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Bringing 
McMinnville 
Values to 
the Design 
System

The values driving the City of McMinnville Brand system:

Community
Th e  co m m u n it y n e e d s a n d  va lu e s  a re  im p o rt a n t  t o  u s . 

Collaboration/Partnership
W e  w a n t  a ll s t a ke h o ld e rs  t o  b e  h e a rd  a n d  co n sid e re d . 

Service
Th e  b ra n d in g  a n d  t o o ls  a re  o rie n t e d  t o  se rve  t h e  co m m u n it y a n d  
t h e  d e p a rt m e n t s  u sin g  t h e m . 

Accessibility/Clarity
All o u r co m m u n ica t io n s  w ill b e  e a sy t o  re a d  a n d  u n d e rs t a n d  fo r a  
va rie t y o f u se rs . 
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Design & 
Collateral
Deliverables

● Logo(s) for the City of McMinnville and individual logos in 
the same typeface design for each of the City departments:

● Typography System: Easily acquired supporting fonts will 
be chosen. 

● Colors: Your identity’s colors and define how they should be 
applied in print, digital, and physical space.

● Illustration: A system of icons to represent the 9 different 
City departments or services.

● Visual Identity Guidelines and Digital Design Style Guide
● Letterhead template system to work across 9 City 

departments for print and digital
● Press Release mockup using letterhead design
● Email Signature template
● Slide Deck template (Built in Powerpoint) with 3 -5 unique 

page layouts
● Postcard Mailer template

15City of McMinnville Brand Presentation



Considerations/
Things We’re 
Thinking About

Recognizing potential challenges/opportunities

● In d ivid u a ls  m a y n o t  a lw a ys t ru st  n e w  d e sig n , 
t h a t  so m e t im e s t a ke s  t im e

● Ge t t in g  fo lks  t o  a d a p t  t o  n e w  t e m p la t e s  a n d  
a sse t s  n e e d s t o  b e  e a sy, fu n  a n d  w o rt h w h ile . 

● W e  w a n t  e ve ryt h in g  w e  p ro d u ce  t o  fo llo w  g o o d  
d e sig n  g u id e lin e s: c le a r h ie ra rch y, le g ib le , 
o ffic ia l fe e lin g , re co g n iza b le . 

● De sig n s fo llo w  a  c le a r u se fu ln e ss/u t ilit y
● De sig n  t o n e  ca n  m o ve  fro m  p la yfu l (p a rks) 

m id d le  o f t h e  ro a d , o r m o re  se rio u s .
● W e  w a n t  t o  b e  re sp e c t fu l t o w a rd s e xis t in g  

co m m u n it y p rid e , n o t h in g  t re n d y, ra d ica l 
● Acce ssib ilit y is  a t  t h e  ce n t e r o f a ll 

co m m u n ica t io n s
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Where We’re At 
+ Next Steps

● Design Process Audit 
● Survey With Staff
● Feedback
● Concepts & Art Direction
● Alignment (Check ins with Core Team)
● Final Deliverables & Style Guide
● Templates
● Training
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Thank You!

18City of McMinnville Brand Presentation


	City of McMinnvilleBrand Presentation 
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18

